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Social media as a marketing tool can make or
break brand image and has rapidly become the
channel of choice for companies to reach their
target audience.

Learning how to choose the right social media
platform and how best to utilize the features
offered by that platform is the primary focus of this
course.

We take the most popular social media platforms
and examine how businesses can best use them to
reach customers.
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SOCIAL MEDIA MARKETING
FUNDAMENTALS

FACEBOOK MARKETING
STRATEGIES

YOUTUBE MARKETING
STRATEGIES

INSTAGRAM MARKETING
STRATEGIES

TIKTOK MARKETING
STRATEGIES

TWITTER MARKETING
STRATEGIES

INFLUENCERS AND
ADDITIONAL CHANNELS

SOCIAL MEDIA MANAGEMENT

Extension Learning Activities
Course Project

Exams and Evaluation

Supplemental Content
Recommendations

Students will develop an understanding of goal setting,
buyer personas, platform selection, and best practices.
Students will build a foundation of social media strategies.

Students will explore the fundamentals of Facebook
marketing. They will learn strategies and tools for
developing paid and organic campaigns on Facebook.

Students will explore the fundamentals of YouTube
marketing. They will learn strategies and tools for
developing paid and organic campaigns on YouTube.

Students will explore the fundamentals of Instagram
marketing. They will learn strategies and tools for
developing paid and organic campaigns on Instagram.

Students will explore the fundamentals of TikTok
marketing. They will learn strategies and tools for
developing paid and organic campaigns on TikTok.

Students will explore the fundamentals of Twitter
marketing. They will learn strategies and tools for
developing paid and organic campaigns on Twitter.

Students will explore how to match social media channels
to campaign needs, including Yelp, LinkedIn, and
Pinterest. Students will also learn about influencer
marketing.

Students will explore how to manage a brand across social
media, with attention to budgets, optimization, reporting,
and ethics.

Students can complete interactive activities to gain
hands-on experience with key platforms and deepen
their understanding of core course concepts.

Develop a marketing campaign for TikTok

Midterm exam, chapter reviews and final exam

Online Promotion

Strategies and best practices for social media
marketing

Role of analytics tools to measure digital
marketing performance

Advertising opportunities for each social media
channel

Importance of buyer personas when using social
media for marketing - Optimal content for each
social media channel, including influencer
marketing

Importance of critical goals and tracking
success

Understand the use of analytics

Use Facebook, TikTok, Twitter, Instagram,
LinkedIn, YouTube, Yelp, and Pinterest for
marketing

Select social media channels to maximize
exposure - Respond to customer complaints on
social media

Total available content hours
60.5 hours

Prebuilt teacher PowerPoints are available for online
delivery of each chapter. Teacher training videos and
audio tutorials are available online for each chapter
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