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Moving beyond basic keywords and PPC
marketing, SEO takes a deeper look into
what businesses need to do to get their

content in front of their target audience.

This text takes an in depth and broad view
on understanding the subject by covering
more than Google and incorporating SEO
strategies across multiple platforms and
geographic regions.
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Chapter Titles

INTRO TO SEO

CONNECTING PEOPLE TO
INFORMATION

KEYWORDS AND GREAT
CONTENT

OPTIMIZING YOUR SITE

ON-PAGE SEO

OFF-PAGE SEO

ANALYTICS
AND MAINTENANCE
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Chapter Learning Outcomes

Students learn the history and future of SEO. This
chapter covers the mechanics of how SEO ranking
works and why sites move up and down in rankings.

Students cover how Google and other search engines
deal with various platforms and social media. We also
cover the audience and a needs assessment to identify
the correct SEO strategy.

Students explore tools and methods for researching and
monitoring the success of keyword selections. Students
complete an introduction to great content and how
search engines treat that content.

Students cover URLs, site architecture, and design
considerations. They also learn how geographic
targeting influences rank.

Students learn how to make sure their site is fast and
optimized for the web crawlers including aspects of
multimedia, readability and internal links. Students
create an SEO checklist during this chapter.

Covering SEO tactics used off a website, students will
cover items such as listings and directories, backlinks
and link campaigns. They will explore well-designed
landing pages and also learn to avoid black hat and bad
techniques that can sabotage SEO efforts.

Students will spend time analyzing organic traffic,
ranking and conversions, including common tools for
analytics and the importance of ongoing maintenance.
Students will also create a maintenance checklist and a
reference list of valuable tools for future SEO work.

Course Knowledge

The history and future of SEO

How search engines work

How sites move on SERPs

Keyword selection, tools and monitoring; SEO
tactics good and bad - Methods for optimizing
site design and content

Off-site SEO strategies, including linking and
backlinking

Importance of off-site SEO on other digital
marketing channels - Tools for SEO
Importance of analytics in determining SEO
effectiveness

Course Skills

Build an SEO needs assessment

Select and monitor keywords

Develop an SEO maintenance checklist
Configure and use Google Analytics
Write valuable and SEO-friendly content -
Analyze traffic

Establish and monitor backlinks

Total available content hours
88 hours

Prebuilt teacher PowerPoints are available for online
delivery of each chapter. Teacher training videos and
audio tutorials are available online for each chapter
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