PRINCIPLES OF

MARKETING

POM

The Principles of Marketing textbook
provides students with an up-to-date
perspective on the core foundations
of marketing.

Through this textbook, students will
explore a wide range of marketing
principles, including buyer personas,
value propositions, brand identity,
KPls, strategy, pricing, revenue
modeling, market research, trends,
Ps and Cs and more.

g @

Get in touch with us! @ +1(519) 439-3350

e info@llinstitute.com

> o

LEARNING
¥ | LANGUAGES
INSTITUTE

llinstitute.com


tel:5194393350

Chapter Titles Content Hours Chapter Learning Outcomes Course Knowledge

LEARNING
LANGUAGES
INSTITUTE

[+]

Course Skills

Extension Learning Activities Get in touch
Course Project With US!
Exams and Evaluation @ +1 (519) 439-3350
Supplemental Content : SO
Recommendations e info@llinstitute.com

O
=
-
Lu
L4
(2 <
<
2
1L
O
(%)
L]
el
=
O
=
(0 d
o



tel:5194393350

