PAY PER CLICK
ADVERTISING

This textbook provides students with the
in-depth knowledge and practical skills
needed to develop and maintain a PPCA
campaign. Through this course, students will
learn how to identify their target audience,
research keywords, choose a platform, and
develop a landing page for PPC
advertisements.

They will work with several tools to collect and
interpret a wide range of data. They will also
learn how this data can be used to optimize
various aspects of their campaigns.
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Students will learn the history of pay-per-click advertising
and how it differs from other forms of digital marketing.
They will also find and analyze examples of PPCA
advertisements online, and discuss the basic elements of
the PPCA campaign and how they work together.

Students will learn how to identify and connect with the
target audience of a PPCA campaign and develop a PPCA
strategy based on the needs of their audience.

Students will learn how keywords and ad groups are used
in the context of PPCA campaigns. They will also use
Google Keyword Planner to research and evaluate
keywords.

Students will discuss the major platforms for PPCA and
paid social, including Google, Facebook, and TikTok. They
will develop their own search ad on Google Ads.

Students will learn the role that landing pages play in the
PPCA campaign. They will identify the basic elements of a
compelling landing page and develop their own landing
page using WordPress.

Students will learn the mechanics and potential of
programmatic advertising. They will discuss several
strategies for PPCA campaign management and
budgeting campaigns. They will also identify black hat
tactics and understand the importance of avoiding them.

Students will learn how to interpret and use analytics to
optimize their campaigns. They will work with Google
Analytics to generate custom reports.

Students will discuss the major platforms for PPCA
and paid social, including Google, Facebook, and
TikTok. They will develop their own search ad on
Google Ads.

PPCA campaign development
Midterm

Strategic Web Design and e-Commerce,
Developing and Writing Web Content

The differences between paid search, paid
social, display ads

How to leverage strong keyword research and
ad groups to create high return ads

The customer journey and the sales funnel
Penalties for black hat PPCA tactics

How to leverage remarketing and affinity
audiences to connect with

potential customers

The advantages of different PPCA platforms and
channels

The key elements of a landing page

The role of programmatic advertising and
automation

Comprehensive analytics

Analytics' role in developing effective strategies
and knowing ROI

Researching keywords with Google Keyword
Planner

Capturing and interpreting webpage data with
Google Analytics - Developing landing pages
with WordPress

Developing search ads with Google Ads
Developing paid social ads with Facebook Ads

Total available content hours
81.5 hours

Prebuilt teacher PowerPoints are available for online
delivery of each chapter. Teacher training videos and
audio tutorials are available online for each chapter
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