
Digital marketing has become the primary
channel for businesses large and small to
communicate with prospective customers. 

Digital Marketing Fundamentals lays the
groundwork for students to understand how
online and offline marketing methods work
together to deliver results.

Students will learn the terms and concepts
used in the industry and how they are applied
in practical situations. 
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Students will become familiar with the key components of
brand identity, how to create a unique selling proposition
(USP), and why a USP is so important. 

Students will examine audience demographics and how
there are different kinds of reach for different kinds of
audiences. Students will compare and contrast online and
offline marketing. 

Students will examine the importance of goals and how to
set S.M.A.R.T goals. Students will be introduced to CRM and
analytics. 

Students will learn about choosing memorable domain
names for domain marketing, as well as the challenge and
strategy behind URLs. 

Students will write engaging web copy, including the use
of keywords. Students will learn how keywords apply to
Search Engine Optimization (SEO) and Pay Per Click (PPC). 

 Students will be able to distinguish between various social
media channels, and how they are utilized for marketing
purposes. Students will be able to compare and contrast
permission and interruption marketing. 

Students will become familiar with the email marketing
composition process and the management of and privacy
required for email lists. Students will examine analytics and
metrics integral to email marketing platforms. 

Students will be able to differentiate between budgeting
objectives and realities. Students will gain an
understanding of the key categories of a marketing
budget. 

Readings, videos, and activities to deepen learning
about brand, audience, social media, email
marketing, and more 

Create a Brand Style Guide 

Midterm exam and chapter reviews 

Content Marketing, Affiliate Marketing, Tying it All
Together, Online Promotion and Email Marketing 

Total available content hours 
86.25 hours 
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The dependence on digital marketing in
corporate strategy 
The importance of brand and audience, and
how they impact marketing strategy online and
offline 
The importance of setting goals
The importance of domain, layout, typography,
writing, and images
Interruption versus permission marketing
Reputation management on social media,
including ethical social marketing - Email
marketing
Strategies for SEO and PPC

Describe common purposes for various digital
marketing channels 
Identify audience and the impact of different
marketing channels online and offline 
Set S.M.A.R.T. Goals
Research and register strategic domain names
Access and utilize analytics platforms, including
Google Analytics, CRM platforms, and email
marketing platforms
Effectively use vocabulary to write and copyedit
powerful web copy
Use email marketing platforms to write effective
emails and manage email lists
Establish and present digital marketing spend
budgets

 Chapter Titles Content Hours Chapter Learning Outcomes Course Knowledge 

Course Skills 

Extension Learning Activities 

Course Project

Exams and Evaluation

Supplemental Content
Recommendations

Prebuilt teacher PowerPoints are available for online
delivery of each chapter. Teacher training videos and
audio tutorials are available online for each chapter
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